ees. 
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FOOD - MUSIC - [JIT CHES 


To most of us Halloween has traditionally meant nothing more than a chance to 
dress up and get free candy. But what, you may ash, does it mean to a practicing 
witch? 

FLASH talked to Donna P., a Montreal witch of some rehnown, and ashed her if 
Frankie Goes to Hollywood will indeed be the most frightening thing we can expect 
this October 31. 

“Halloween is a major joyous communal funeral day,” Donna says. “It’s a chance 
to get together and say goodbye to those who have died over the year.” 

“Everyone gets deeply in touch with nearby spirits — including the bottled kind.” 

Halloween Is similar to a witches’ New Year’s Eve, Donna explains. It comes at a 
midway point between a solstice and equinox, and witches who have been busy all 
year finally have everything put away in the root cellar. 

So it’s time to party — with the living and the dead. 

‘Medieval legend says it’s a night when the undead take their last walk before go- 
ing to heaven,” Donna continues. “The veil between worlds is very thin.” 

Due to this merging of the different planes of existence (not to mention the state 
of planetary alignments) Donna advises occult dabblers to be wary of such activities 
as seance conducting. 

“Halloween would be a fine night to have a seance,” she admits. “But you 
wouldn’t have much control over who might show up.” 

Donna also remarks that after having lived “under the thumb of the Christians” for 
so long, most witches have a good sense of humour. Not all witches though — she 
says there is a particularly wicked coven that hangs out near Chateauguay. 

However, the majority of witches, according to Donna, are too concerned with Kar- 
mic burden (and the law of three, which states that an ill conceived curse can return 
multiplied by three) to go around indiscriminately casting curses and hexing people. 

“Halloween Is for partying. We all get together — witches and others — and 
there's lots of feasting and drinking. Some of us get dressed up in our witchy best and 
others run around naked, the way we were born.” 

“A lot of people put on masks on Halloween — we take ours off.” 

Alastair Sutherland 
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Slaves 


Rarely has the Canadian music 
scene welcomed one of its own with 
such enthusiasm. The Vancouver bas- 
ed group Animal Slaves, led by a 
seasoned rhythm section consisting 
of Rachel Melas on bass and Roscoe 
Hales on drums, combined with 
vocalist Elizabeth Fischer, has pro- 
duced an honest musical form with 
potentially wide appeal. 

Their second album, Animal Slaves, 
belies the reputation for inaccessibill- 
ty of independently released albums. 
Under Modern Dance Music (Mo-Da- 
Mu), their own label, this trio conjures 
up tates of mystery and: imagination 
which inevitably lead the listener back 
to the horrors of reality. Contrary to 
Rumour, the first track on side two, 
relates to a need for an Internal guide: 
“When you think of me, think of two 
people/ Myself and the driver within.” 
Schizophrenia abounds within their 
lyrics, which are altogether shocking 
but not tasteless. Cynicism rears its 
well-endowed head in Man from Glad, 
a “mad” look at the contemporary 
state of mind. 

Missing from this album are those 
searing guitar solos and mindless 
rhythmic backbeats. Instead, what we 
get is slick and fully functional dance 
music, iconoclastic in nature and void 
of the senselessness associated with 
so many Canadian groups. 

In the realm of the music Industry, 
Animal Slaves have just begun to 
walk, crushing those social institu- 
tions that tend to make us all seem 
mad. 


Cosford White 
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934-0484 


TESLIVE!LIVE!LIVE!LIVE!LIVE!LIVE'| 
Animal Slaves (Oct. 17-18)* 


Y-TRAP (Oct. 19-20) 


Top Ranking (Oct. 25-27) 
American Devices (Oct. 31) 
This "Blue Piano" (Nov. 1-3) 


thursdays are FREE except for * 


fECLIVES LIVE‘ LIVE!LIVE!LIVE!LIVE!L 


at Station 10 


Station 10 welcomed Vomit and the 
Zits on Sept. 26 for its first taste of 
hardcore. The well-attended and 
relatively calm evening should lead to 
a broadening of Station 10’s booking 
policy and more hardcore in the future. 


® * o * * 


An open bar Halloween Party at Sta- 
tion 10, featuring the American 
Devices and other light entertainment, 
will celebrate eight months of new 
music programming. It’s by invitation 
only, and FLASH has ten pairs of 
tickets to give one each to the first ten 
letters received at P.O. Box 296, Mon- 
tréal, H4A 3P6. Include your name, ad- 
dress, and phone number... 


* * * * * 


Nothing Is too outrageous for Sta- 
tions 10’s Sunday Night Comedy. 
Started at the end of last August, SNC 
has featured a bizarre mixture of local 
video and film, rehearsed skits and Im- 
prov from the Wackles, live phone 
calls by Sean Keane, and spastic 
testimonial of social maladjustment 
with new addition Dizzy Daniels. The 
atmosphere is very unstructured... 
More info at 934-0484. 
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the comic 


Sean Keane is perhaps best known as the 
man behind the phone at Station 10’s Sun- 
day Night Comedy. His hilarious live 
Phone calls to unsuspecting people have 
propelled him to near fame and fortune in 
a few short weeks. Before he could escape 
to the David Letterman Show, we asked 
Sean himself to reveal the real Sean Keane 
for his hometown fans... 


Sean Keane? He’s the nicest guy you’d ever 
want to meet. If he was any nicer you 
wouldn’t want to meet him. So concerned 
for his fellow man, Sean gave blood yester- 
day — “‘I was the last one to give so they 
made me fold up all the cots.’’ 

Looking very fit and pale, the comedien 
was talking about his determination to 
become a big rich comedien — ‘“‘I hate 
regular work and I’ve tried all those get 
rich quick schemes. You know ‘Eliminate 
debts through self-hypnosis’, ‘Earn hun- 
dreds weekly cutting your own hair‘, ‘Turn 
your furnace into a donut oven...’ I used to 
work at Provigo. I made sure the store 
detective didn’t steal anything. I’d follow 
him up and down the aisles dressed as a 
‘Pop Tart’. I’d come home and fall asleep 
in the toaster.’’ 

Sean admits having a sorry little educa- 
tion — ‘‘Yeah, I’m a high school drop out. 
I was pretty smart in high school so the 
principal bumped me up one year — so I 
quit — while I wes ahead.”’ 

Crestfallen after discovering his fiancée 
in bed with the milkman, Sean now readily 
admits he brought the disappointment onto 


himself — ‘‘I shouldn’t have been snoop- 
ing around his house.’’ He loves his grand- 
mother — ‘‘Yeah, I was just talking to her 


before. I had the feeling she wasn’t hearing 
anything I was saying so I gave her hearing 
aid a good wack.’’ 

Sean watches his money very closely — 
‘*When I was six I had my picture taken 
with Santa on Boxing Day. I saved my 
parents a buck.’’ 

The comedien was recently approached 
by ‘The Worlds Sports Safety Council’ to 
become their spokesman. — ‘‘I accepted. 
You see, I punctured my lung playing 
sports. Up until then it looked pretty good 
for my future in Archery.’’ 

As for plans for his immediate future? 
“I’m going to my brother’s house this 
afternoon. We’ll discuss bananas and how 
much they’ ve ripened in the last few years. 
Tomorrow I’m having my _ towels 
upholstered.”’ 


Py, 
, N.D.G. 


glish and French co 


FLASH P.O. Box 296 


ry Jones. Mailing address: 


Station, Montréal, Québec, H4A 3P6. Téléphone: (514)—481-6009. Legal deposit — Bibliothéque nationale du Québec: 4th quarter. 


Vol. 1 No. 8 FLASH Entertainment Tri-Weekly. Flash is published every three weeks. All submissions — En 


photography, artwork — will be considered. Publisher: Michael Mannix. Editor: Hila 


(RELEASES 


international 


Talking Heads 
Stop Making Sense (cassette) 

The latest Talking Heads venture has 
been residing in my Walkman since I 
bought it a week ago. The reasons are 
numerous. The cassette version (as oppos- 
ed to the album) of their film soundtrack 
has remixes, extended versions, digital 
sound (mind boggling), a big suit, wit- 
ticisms, great songs, much better takes 
than The Name of this Band is.. and it 
comes with a 20 page booklet to boot. The 
songs are funky, clean, and powerful live 
renditions of their best known material. 
Now if only Serge Losique had beat out the 
T.O. Festival of Festivals, we wouldn’t 
have to imagine what the damn thing looks 
like. 


U2 
Pride b/w Boomerang II 

The good thing about the latest U2 single 
is the fact that producer Brian Eno doesn’t 
manifest himself in any facet of the music. 

The bad thing is that Brian Eno doesn’t 
manifest himself in any facet of the-musie. 
O.K., maybe the vocals on Boomerang II 
have a slight tinge circa Talking Heads Re- 
main in Light, but they are also very Byrds- 
like. 

This half-affected hands-off production 
has resulted in a most lame, wishy-washy 
effort from a band (and producer) capable 
of a lot more. For instance, Bono doesn’t 
even sound upset that Martin Luther King 
got blown away... Maybe they better stick 
to writing about their native Ireland. 


RECORD CAVE Ltd. 


¢Your record specialist 


& western 
¢ Clothing and T-shirts 


87 ST-LAURENT 
Montréal Qué. H2X 2S9 
844-6208 


Slaughterhouse Five (or The Children’s Crusade) 
This is one of those few instances where a film is as good as the book. It is the 
story of Billy Pilgrim (Michael Sacks), a mild mannered, inoffensive soul who, 


sponsored by Dutchy’s 


Ltée . 
| # DUTCHY’S 
for 1387 S. Laurens 


rock, new wave, jazz, classical 


C.E.c. Productions 


Bollock Brothers 
The Prince and the Showgirl b/w The 
President and the Showgirl 

The family that brought you Horror 
Movies and Never Mind the Bollocks go 
full tilt into dance music. The result? A 
tribute to Koo Stark and Prince Andrew/ 
Marilyn Monroe and John F. Kennedy, in 
which the Bollocks combine political com- 
mentary and dance, in.a more earthy 
fashion than Frankie Goes to Hollywood 
but no less effectively. 

A couple of things really leap off the 
vinyl, amongst which are the sax solo at the 
end of the Prince mix, the timeless girl 
chorus proudly chanting ‘‘Look out honey, 
I’m here to stay’’, and a wonderful, 
breathy ‘“‘Happy Birthday’’ courtesy of 
Marilyn on the President side. 


Shriekback 
Jam Science 
This disc falls into the league of the 
above-mentioned U2 single: big, in terms 
of anticipation and letdown. If you are 
familiar with the band’s first offerings, My 
Spine (is the bassline) in particular, or their 
superlative show at Club Soda about a year 
back, this homogenized collection of disco 
meanderings will be a shock. One song, en- 
titled My Careful Hands, is the biggest riff- 
cop since Déja Voodoo’s last recording, 
blatantly stealing from the Gang of Four 
(coincidentally Dave Allen’s former 
group). 


G. Willikers 


ONTARIO 


BOUL ST LAURENT 


OE MAISONNEUVE 


Xe 
IMETRO ST LAURENT, 


STE CATHERINE 


a beat ahead @ 


after being kidnapped by aliens from the planet Trafalmadore, acquires the abili- 
ty to jump back and forth in time, and to relive the various moments in his own 
life. He and his dog, Spot, are brought to Trafalmadore, as the latest exhibits in 
their intergalactic zoo. Soon after, he gets a mate, Montana Wildhock (Valerie 
Perrine), and the Trafalmadorians watch the mating rituals of homo sapiens. It is 
witty, intelligent, philosophical and fun. A film that leaves you a little more alive. 


The Good, the Bad and the Ugly 


The spaghetti western classic, starring Clint Eastwood, Lee Van Cleef, and Eli 
Wallach. Clint and Eli are double-crossing con artists who stumble (literally) 
upon the key to a buried fortune in gold. To get to it, however, they have to get 
through bounty hunters, deserts, and a good piece of the American Civil War. It 
is a terrific film, tops in the western cult film circuit. But be prepared, it’s three 


hours long. 


Chris Gordon 


If in the next couple of months you’re confronted by the sight of multi- 
coloured punks swinging from fire escapes, jumping from one rooftop to 
another, or just generally raising hell, you’ve probably stumbled upon the 
shooting of Taurus 7 Film Corporation’s latest production, Dreamliine. 

A low-budget 35 mm feature, Dreamline will begin principal photography in 
and around downtown and Old Montréal in late October. The story is one of in- 
trigue and danger, laced with a sprinkling of social commentary, along with the 


occasional joke. 


Tentative for several roles are Nanette Workman, Peter Tork (ex-Monkees), 
and Burt Ward of Batman and Robin infamy. 

Claude Castravelll, whose latest flick Une Sentinelle Diabolique will be releas- 
ed shortly in Canada, and Peter Serapilia, ex-NFBer rested up from the Wars 


series, ta eraay ll @ Lirenzo Orzari screenplay which has its roots in the L/- 
quid eat nrel 


They're still looking for extras, so athletic punks can cal! Derek at 288-1157. 
And practice swinging from fire escapes. 


Doug Harris 


HALLOWEEN (Nov. 1) 


Lip synch contest — phone to register 
(song must be on cassette) 


AR A relaxing place to drink, good 
Rag music and a fabulous Happy Hour 
(Beer, Pernod, blue kir — $1.25) 


Old news heard recently: Mon- 
treal synthestars Men Without Hats 
knew a decent name when they saw 
it, which in their case happened to 
be on a number of “joke posters” 
plastered around the Prince Arthur 
Street area a few years back. Ap- 
parently, a group of local fun lovers 
decided to confuse the community 
with absolutely meaningless “men 
without hats” posters, but the joke 
was on them when /van & Co. decid- 
ed to use the name to form a real 
band. 


Ciub Soda’s Monday night 
showcases for new music have been 
the subject of rumours of exploitation 
in some circles. The series features 
double bills of both local and out-of- 
town bands, for the reasonable admis- 
sion of $1.98. Local bands receive $100 
for expenses, out of towners up to 
$300, and sound and lighting are pro- 
vided. Vicious rumour has it, however, 
that the whole deal is a money-making 
venture that cleans up at the expense 
of the bands. It may be true that Club 
Soda keeps its overhead low, as it 
receives free publicity from CHOM 
and, apparently, free beer from 
Budweiser, and may actually be mak- 
in : 
the bands to decide whether perform- 
ing on an ample stage with good 
acoustics and decent equipment and 
publicity is worthwhile for the ex- 
perience and exposure alone. Mon- 
tréal certainly doesn’t need fewer new 
music outlets, so what’s the fuss? 


* ® * * * 
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DEJA VU DISQUES 


BUY & SELL USED 
RECORDS, CASSETTES 
MAGAZINES, VIDEO 


486 St. Catherine O. 866-5016 
Labyrinthe 


1933 Ste-Catherine W. 
2nd floor 932-BLEU 
Metro Atwater or Guy 


DISQUES 


LIVERPOOL ene 


- BUY & SELL AT BEST 
aan PRICES 


828 Décarie, suite 201, 
Ville St-Laurent, Que. 
H4L 3L9 


The “Partie pour la Gloire’, first an- 
niversary party for the Journal de Mon- 
tréal’s Cahier de Jeunesse section, is 
another large music project, under- 
taken by CKMF, Polysons, the Spec- 
trum and Journal de Montréal. It will 
feature local bands Humphrey Salade, 
Outsynk and Janitors Animated in a 
free concert at the Spectrum on Oct. 
18. These are three solid bands with 
excellent live shows. Tickets are 
available at all 17 Montreal-area 
Polysons, with a limited number at the 
Spectrum box office. 


* = * 2 ® 


____Ever-industrious sludge-a-billy band _ 
Déja Voodoo has just come out with 
Déja Voodoo Train, the first issue of 
its official newsletter. No less than an 
eight-page tabloid, it contains bits of 
band news, band humour, reprints of 
many of their concerts and Cemetary 
Ip review, and a posterlike centerfold. 
Absolutely free and found at least at 
Dutchy’s. 


| go downtown to Club 
Scaramouche ail the time. 
It’s On Mountain Street 
across fromKicks. It’s usual- 
ly harder to get into than 
Kicks. Why is that? 

| don’t know. | never got 
in. So instead | go to Kicks. 

I’ve spent hours waiting in 
line to get into clubs. Often, | 
haven’t moved more than an 
inch before | finally give up 
and go somewhere else. 
People leave the club, but | 
still don’t get in. People 
push through the line, chat 
with the doorman, then 
disappear. | still don’t get in. 
| tell the doorman I’m a 
friend of Michael Mannix. 
Needless to say, | don’t get 
in. 

Know what | mean? Know 
what l’m talking about? 
Know, as they say, where I’m 
coming from? No? 

Oh. Well, you must one of 
the pricks that keeps 
pushing through the line, 
chatting with the doorman, 
and then disappearing. You 


make me sick. 
Dug 


Lydia Lunch 
INTERVIEWED 


At 24, Lydia Lunch may be the youngest veteran of the mid-to- 
late 70’s ‘“‘No-wave” movement based in New York City. On 
record, she ranges from high-pitched caterwauling to sultry 
sighs: never easy to listen to, but always worth the effort. 
Photos of Lydia Lunch play heavily on the iconography of the 
dominatrix/femme fatale, while in person, she is younger and 
rounder, more of a street urchin than the mysterious dark lady of 
The Queen of Siam. Valerie Erdile talked with Lydia shortly after 
her story-telling performance at Les foufounes électriques. 


From the very beginning of the “‘no- 
wave” scene, you have been at the 
forefront of a very marginal form — 
there has never been a sense of com- 
mercialism in your work. 


Money isn’t that important to me and 
mediocrity is disgusting to me and if | 
reduced myself to an understandable 
level for the masses, I’d be mediocre 
and I’d probably slit my throat, and 
then I'd be rich. 


Your work has often seemed less a 
purely musical form than a kind of fu- 
sion of music and performance art. 
What are your connections to the New 
York art scene, if any? 


Nothing! | have always been anti-art, | 
mean if there has ever been a more 
anti-art band than Teenage Jesus, 
please name it. It was meant to 
destroy any kind of artistic preten- 
sions. That’s why there was the alter- 
native to the “no-wave”, which was 
the “art-wave”; that’s why there was 
Glenn Branca and all those other 
disgusting unmentionables, although 
he has improved with age, im- 
maculately, unlike most of his contem- 
poraries. 


Do you see any connection between 
your music and that of the other “no- 
wave” bands? 


Certainly, but only aesthetically, not In 
practice. It couldn’t have happened 
anywhere else. It was all very different, 
but why it gelled was the frustration 
and anger and aggravation just from 


living on the street, the agitation of be- 


: ork City, that’s what 
makes people go Aaagh! and make 
horrible music that sounds like junk. 


You have created a very strong per- 
sonality. Both your look and your per- 
sona are very well defined: do you feel 
that this limits your potential in any 
way? 


| created It, you’re right. | was not born 
with it; it’s man-made. | am a fiction of 
your imagination, a figment. No, | 
don’t think my image limits me at all. | 
try to expound on my limitations con- 
stantly, | just don’t want to reduce 
myself. | don’t want to compromise 
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Do you remember the 
15-cent pint of beer? 


myself just to get somewhere or do 
other things. 


What was your motivation for this 
latest change of form: the no music 
format? 


The mobility. Also, I’ve done more 
music than anyone need to at this 
point. In approximately six months, 
there will be a complete Lunch Library: 
the re-issue of all the prior things; and 
after that, ultimate statements need 
Say no more, thank you. Not to say 
that | won’t do it In the future, but I’ve 
done enough for now, and | said that 
the point, | want to get the point 
across, and the point is the word, the 
meaning, and why, why, why. 


You have always chosen to document 
your work in some way, whether 
through film, records, or books. Since 
you are so interested in spontaneity 
through story-telling, is documenta- 
tion a financial decision, or is it the 
desire to give a larger public access to 
your work? 


Neither — it’s what | want to do. If | 
had a band, | could be making 5-10 
times as much money in most places. 
For what | get for the stories, | would 
make 10 times more for doing music. 
Music is too aggravating — In a live 
format, the conditions are too 
frustrating. There’s nothing that can 
go wrong when | have 5 pages and my 
mouth: my mouth never falls me, and 5 
pages | never lose. It’s convenient, and 
It gets the point across, and that’s 
what | want. | don’t care about 
reaching more peopics, but the ones 
that want to hear. | want them to know 
what the fuck I’m saying, and not just 
go, “Oh, mmm, psychedelic rock now, 
oh yeah.” 


You’ve been living in England for the 
past few years, how do you feel now 
that you’re back in America? 


| love America, | think it’s the greatest 
country on the face of the earth. | love 
it because it’s the grossest place in 
the world. | have to leave it quite often 
because of its crudeness, but | love it. 
It’s disgusting, it’s crazy, but | love it. 
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(We don't) 


Homebrewed ale and lager 
are: 

-better tasting 

-brewed from 100% natural 


ingredients 

-easy to make 

You can start for $30.00 and 
be drinking in three weeks. 
Come in we'll prove it. 


GORDON’S CAVE 
A VIN 


5785A Sherbrooke West 
487-2739 


| couldnt afford 
aglitter glove, so | 

thought I'd wear this 
chip bag on my 
hand instead. 


It's goog therapy, 
Random, but is 


SURPLUS 
MILITAIRE 
EXXA 
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tay 
1210, $T-DENIS XA 
MONTREAL, QC 1477, MANSFIELD 
H2X SFR MONTREAL, QC 
(514) 84%-7492 H3A 1Y4 
TELEX 055-61811 (514) 843-6248 


Dim sum at Chinatown’s Kam Fung 
(1008 Clef) is an unforgettable treat, the 
most novel eating experience in town. Ac- 
cording to Tony Chan, one of the team at 
Kam Fung, there is no satisfactory English 
translation for the phrase, but brunch 
comes close enough. | 

Kam Fung’s dim sum is a sort of buffet 
in reversé a virtually endless parade of 
light Orieral dishes in tiny portioris, cir- 


Chinese brunch 


Imagine a tall and slender figure in 
paramilitary attire a la blackshirt 1939. 
Add a blood red lab coat, safety patrol 
belt, and a variety of six-fingered rub- 
ber gloves, and you’ve got Monty Cant- 
sin as he appeared at his latest show 
at Le Steppe. 

Monty Cantsin performs a song and 
dance cabaret-style show using multi- 
media aids — slides, film, unusual 
musical instruments, as well as actors 
who assume various tableaux vivants 
positions. All these elements combin- 
ed to take the audience out of the Park 
Avenue club and put them down 
somewhere In northern Europe. 

Musically, Cantsin offers pre- 
recorded electro-pop rhythms, syn- 
thetic keyboards and drum machine, 
then adds layers of live sound, both in- 
strumental and vocal. The live sax is 
soulfully played by Chico Louls, who 
doubles as “art plece” and “TV screen 
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REVIEWED 


holder’. Stunning and talented Louise 
Litsz accompanies Cantsin on vocals, 
and skillfully engages in well- 
choreographed hand and body 
movements. 

Cantsin, founding member of the 
Neoists, uses his verse to espouse the 
neoist doctrine. This leaves the au- 
dience ready to joinright in by the end 


of the 70 minute show, despite any — 


previous aversions (o joining groups. 
A native of Hungary, Cantsin takes 
elements from his folklore, mixes 
them with the alierating features of 
Western culture, ard levels a critique 
of both East and Wést. This leaves the 
= of a m& without a coun- 
ry. 
Joining the Neoists may not be the 
solution to modern day angst, as the 
Six Fingers Club suggests, but it cer- 
tainly brings tempoary relief. 
oe _ Ne - lean 


— 


Video installations are the main focus of what’s happening in paralle: spaces in Mon- 
treal this month. Within the framework of Video 84, three parallel galliries, three com- 
mercial galleries, the ~o m»seums and the UQAM gallery are all preventing video in- 
stallations : sscsen’  _- e of the best. intermational video a working today. The 
galleries are au cssx sally in one area (St-Lawrence/Pla -Roy aij and the exhibits 
are well worth the trip to ail of them. It is rare to see video of this calibes|in Montréal, so 
take advantage of it. Also when at “‘rficuie Gallery, stop in next door at Dazibao Gallery 
and see Henri Robineau’s wonderful photography exhibit, until Octobe: 31. 


culated on trolleys throughout the football 
field-sized restaurant. On any one day, bet- 
ween 30 and 50 dishes are available: ver- 
sions of p: K, shrimp, beef and chicken,- 
tripe, chicl;* feet, squid, mango custard, 
tofu and rice dishes... 

After being outfitted with chopsticks, 
tea, a smali dish of hot sauce and a small 
plate, ordering means waving down the 
trolleys as they pass whenever something 
tantalizes you. The waitresses serve and 
then mark off a card on your table — 
ordering is so easy that you can always 
check the tally if you feel you’re getting 
carried away (dishes range from $1.40 to 
$1.80 each). — 

There ait two approaches to choosing 
from suck) a tremendous selection. For 
orderly divers who are familiar with the 
selection, t seems like great fun to or- 
chestrate ke selections, balancing tastes 


Sam Budd 


and textu'ts and not running up a large 
bill. But wé have » =. *r failed to give in to 
temptation aad . .oldly as the trolleys 
roll by, eaéli h= “omething at least as 
tasty as th? k > es 

While chinese restaurants serve 
dim sum, kam Fung is the place to go for 
selection atmosphere. Prices can range 
from $5 to over $10 per person. Sunday is 
the most crowded, with a minimum 20 
minute wait, from 10 to 3:30. Monday 
through day, it’s 11 to 3, and there 


Masami 


TAKA 


SII SHERBROOKE WEST 


The prime misconception concerning 
commercial radio is that it has very much 
to do with music. Top 40 radio can best be 
described as a complicated process of fin- 
ding something to fill in the ten minute 
gaps between advertisements. 

Commercial radio would not exist 
without advertisements. To that end those 
ten minute gaps have to be filled with 
something to ensure the listener’s attention 
will be retained long enough that he or she 
will still be around when the ads are 
played. 

Different techniques are employed to 
entertain (ie: hold the attention of) the 
listeners. It can be done by targeting a 
specific group of people, for example: 
ethnic groups, country and western fans, 
etc. With this method the advertiser has to 
have a product of special interest to these 
defined groups. The more profitable 
method is Top 40 radio, which is eclectic 
enough to attract a wider variety of 
listeners, which in turn makes it more ap- 
pealing to most advertisers. 

In a major market such as Montréal, 
ratings are very important. The higher the 
ratings, the more listeners. The more 
listeners, the greater number of people 
hearing the advertisements. The more the 
ads are heard, the more the product will 
sell. 

The two things that give one Top 40 sta- 
tion higher ratings than another are the 
prizes they give away and the personalities 
that give them. The prizes have to be big: 
records, movie and concert tickets, or 
money. The personalities have to be good: 
humourous, quick, witty and informed. 
Unfortunately for the personalities, none 
of these attributes necessarily guarantee 
longevity. When the ratings slip, past 
loyalties are quickly forgotten and, in 
many instances, so is the personality. 


Top 40 stations usually have decent 
ratings and reach the perfect market: 
adolescents and young adults who are 
generally more likely to have money to 
spend on items other than food, rent, 
children’s clothes, furniture and family 
cars. Thus the balance is struck between 
entertaining the listener and promoting the 
product. 

With commercial radio, new is 
dangerous from a musical point of view. 
Successful Top 40 music has to be light, 
catchy, inoffensive and must cause the 
listener to think as little as possible. Top 40 
stations will only play music by established 
artists or songs that have been widely ac- 
cepted in other media such as clubs or 
video. This has nothing to do with a pro- 
grammer’s desire to please his listeners, but 
with the fear that their unfamiliarity with 
or dislike for a song will cause them to tune 
to another station and someone else’s com- 
mercials. Since there is little difference bet- 
ween one Top 40 station and another, the 
tendency would be for the listener to latch 
onto the first station he or she hears that 
plays the familiar hit tunes they are looking 
for. 

The music serves as a common bond, an 
almost automatic peer group, for normally 
insecure youngsters. Everybody wants to 
feels that they belong to a group, and Top 
40 is an easy medium. through which to 
achieve that feeling. You can quickly learn 
the words and sing along with your friends, 
or go to concerts and jump to your feet at 
the right moment. Whether it’s calling in to 
request a song or buying the number one 
record, Top 40 is uncomplicated, gratify- 
ing and basically harmless. The music 
creates heroes, the DJ’s become per- 
sonalities, the station gets its ratings, and, 
most importantly, the advertisements are 
heard and the products sell. Everyone is 
happy, except, of course, the people who 
believe that music should be more than a 10 
minute gap filler. 


Stewart G. 


ALTERNATIVE PRINT 


Several Montréal publications are attempting to take up where the major newspapers 
and glossy magazines leave off. On the English side, and with varying degrees of con- 
sistency, they strive to focus on local events while attracting enough ad dollars to stay 
afloat. Aside from FLASH, of course, they are: 


Gimme gimme (magazine): The first and only issue to date appeared late in August with 
interviews, reviews, fiction, snapshots, (malicious) gossip, etc. Frequency: about every six 


weeks. Price: $3. 


Open City (magazine): Montréal news, arts and culture in a traditional magazine format 


__— feature articles, sections, departments, etc. Frequency: every two months. Price: $1.50. 


- Red She Said (tabloid): Big on interviews and record reviews, both local and interna- 
tional. Noted for its erratic production schedule. Frequency: every few months. Price: 


$1.25 


Sugar Diet (magazine): No. 1 came out last January and it’s not at all sure if there will 
be another, although it was billed as a bi-annual publication. A labour of love, almost en- 
tirely hand lettered, with interviews, photos, comics — all very Montréal underground — 
perhaps offensive to some. Frequency: unknown. Price: $3. | 

Also worth checking out are Concordia’s The Link (Tue & Fri) with its Art, Culture and 
Fun section, and the McGill Daily’s Supplement (Thur), both free. 


New Clubs — 
PREVIEWED 


Rumour has it that Pepperbox is 
undergoing a drastic change in image, 
and will in the future cater to-an older, 
more conservative crowd instead of 
the young trendies who frequented it 
in the past. Not having been able to 
contact anyone ‘in charge’, we can 
only surmise that this change is due to 
lack of business. In two or three visits, 
we found it dismally underpopulated... 


Vog, long-lived and much-vaunted 
tiny home of the avant-garde music 
mix on Bishop Street, closed at the 
end of September, reasons unknown. 
So long... 


* * * 


Yet another death: Club Stripes, the 
short-lived live music and comedy 
showcase, has also closed its doors. 
This, we assume, is due to bad 
management and lack of musical 
direction. They never quite decided 
what should be in the forefront — 
alternative music, cover bands, or 


comedy. Bye... 
. 


* a * 


Alive, Krash (947 Ste. Catherine St. 
West) is an art bar — ‘‘New York bar”, 
Says Creative director André Lemieux. 
Located right next door to The Beat, it 
opened in September with a perfor- 
mance by VavaVol. 

Lots of interesting stuff about 
Krash: the staff is from Vog; the DJ’s 
are “Avant-garde with English and 
German connections”; the club was 


Michael Mannix 


put together in two days — a quick 
change from its former capacity as a 
go-go boy dance palace; with one floor 
now operating, a second floor is to 
come with gallery space — artists 
Michel Perrier, Michael Joliffe and 
Johnny are already on exhibit 
downstairs. Krash claims a spiritual 
connection with Crash, an apparently 
popular bar in the late 60s located at 
Dorchester and Mackay. 

Krash plans to have live perfor- 
mances ‘‘as often as possible’, accor- 
ding to André. Admission is free or 99¢ 
on show nights (shows start after mid- 
night). Look for a FLASH interview 
next issue. 

Interested performers may contact 
André at 878-0678. 


* * * 


Louls of the Foufounes Electriques 
informs us of anew monthly magazine 
to come from that establishment, first 
issue due later this month. It will start 
at twenty pages, mainly in French, 
with foreign correspondents from New 
York and Berlin writing in English and 
German respectively. It will be free. 


* * * 


Comedy Club revival: word of a new 
“prime time comedy” venue to open in 
the near future above Woody’s Bar on 
Bishop St. The Comedy Nest will 
feature a comedy menu from Thursday 
to Saturday, with Sunday to Tuesday 
comedy moving over from Hem- 
ingway’s. With Sunday Night Comedy 
at Station 10 and improv at Le Steppe, 
live comedy may be returning to Mon- 
treal after the Toronto exile of Yuk- 
Yuks... 


CALENDAR 


MONDAY 


VIC VOGEL (big band)/Biue Note 

BOYS DU SEVERE (cold music/5 to 8 p.m.)/Foufounes 
LIGUE UNIVERSITAIRE D’IMPROVISATION (theatre 
improv/Café Campus 


ANIMAL SLAVES (alternative dance music)/Foufounes 
GEORGE OLIVER & GANGBUSTER (R & B)/Blue Note 
FIRE (heavy metal)/Mustache 

D.J. Ted Cash/Le Steppe 


TUESDAY 


WEDNESDAY te 


ANIMAL SLAVES (alternative dance music)/Station 10 
WARMONGER (commercial metal)/Le Grand Bock 
GEORGE OLIVER & GANGBUSTER (see Tue. 16) 
FIRE (see Tue. 16) 


THURSDAY 


ANIMAL SLAVES (see Wed. 17) 

ART BLAKEY AND THE JAZZ MESSENGERS 
(jazz)/Rising Sun 

CONDITION (alternative)/Le Steppe 

HIJINX (commercial rock/La Gare 

WARMONGER (see Wed. 17) 

FIRE (see Tue. 16) 

GEORGE OLIVER & GANGBUSTER (see Wed. 17) 


FRIDAY 


Y-TRAP (rockWStation 10 

CREME DE CHAMPIGNONS (FOLK-ROCK)/Café 
Campus 

OUTASYNK (D.O.R.)/Tatou 

CONDITION (see Thu. 18) 

HIJINX (see Thu. 18) 

WARMONGER (see Thu. 18) 

FIRE (see Wed. 17) 

ART BLAKEY AND THE JAZZ MESSENGERS (see Thu. 
18) 

GEORGE OLIVER & GANGBUSTER (see Wed. 17) 


SATURDAY 


DOUBLE AGENT (ska)/Foufounes 

Y-TRAP ( : 

CONDITION (see Thu. 18) 

OUTASYNK (see Fri. 19) 

HIJINX (see Thu. 18) 

WARMONGER (see Wed. 17) 

FIRE (see Tue. 16) 

ART BLAKEY AND THE JAZZ MESSENGERS (see Thu. 


18) 
GEORGE OLIVER & GANGBUSTER (see Wed. 17) 


SUNDAY 


BOB MOVER (jazz)/Tatou 

SUNDAY NIGHT COMEDY wi SEAN KEANE — THE 
WACKIES — M.C. DIZZY DANIELS (live 
comedy)/Station 10 

THEATRE SHMEATRE (theatre improv)/Le Steppe 
FIRE (see Tue. 16) 

ART BLAKEY AND THE JAZZ MESSENGERS (see Thu. 


18) 
GEORGE OLIVER & GANGBUSTER (see Wed. 17) 


Me Oct. 15 


MONDAY 22 


¢ DENIS CHRISTIANSON wi Pepper Adam (big 
band)/Blue Note 


TUESDAY 


¢ GALLEON (metal)/Mustache 
¢ D.J. Ted Cash/Le Steppe 
e UNDERCOVER (R & B)/Blue Note 


WEDNESDAY aa 


¢ MONTY CANTSIN (performance)/Foufounes 

X “live band” /Station 10 

? WARMONGER (commercial metal)/Le Grand Bock 
¢ GALLEON (see Tue. 23) 

¢ UNDERCOVER (R & B)/Biue Note 

¢ SPORTS DU THEATRE (theatre improv)/Le Steppe 


THURSDAY 25 


¢ TOP RANKING (ska)/Station 10 

¢ BLIND KIDS/Le Steppe 

¢ MINISTRY OF TRUTH (commercial rockyTatou 
* BOB HARRISON BLUES BAND/Bliue Note 

* WARMONGER (see Wed. 24) 


CLUBS LISTED 


Catherine W. 


* Foufounes Electriques/97 St. 
Catherine E./845-5484 
X La Gare/5801 St. Lawrence/ 


X — call for info 
? — call for confirmation 
P — partial listing 


273-0087 


* Le Grand Bock/893 St. 
Catherine W./842-6562 
* Mustache/1443 Cliosse/ 


X Blue Note/40 St. Paul E./ 
875-5126 

* Café Campus/3315 Queen 
Mary Rd./735-1259 

* Cargo/4177 St. Denis/849-4698 


931-2575 


neuve W./282-0220 


¢ HIJINX (commercial metal)/La Gare 
EBONY AFFAIR (calypso/reggae/R & B)/Rising Sun 
GALLEON (see Tue. 23) 


FRIDAY 26 


RAUNCH HANDS (underground N.Y. rock)/Foufounes 
TOP RANKING (see Thu. 25) 

BLIND KIDS (see Thu. 25) 

MINISTRY OF TRUTH (see Thu. 25) 

BOB HARRISON BLUES BAND (see Thu. 25) 
WARMONGER (see Wed. 24) 

HIJINX (see Thu. 25) 

EBONY AFFAIR (see Thu. 25) 

GALLEON (see Tue. 23) 


SATURDAY 


RAUNCH HANDS (see Fri. 26) 

TOP RANKING (see Thu. 25) 

BLIND KIDS (see Thu. 25) 

MINISTRY OF TRUTH (see Thu. 25) 

BOB HARRISON BLUES BAND (see Thu. 25) 
WARMONGER (see Wed. 24) 

HIJINX (see Thu. 25) 

EBONY AFFAIR (see Thu. 25) 

GALLEON (see Tue. 23) 

OUTASYNK (D.O.R.)/Café Campus 


SUNDAY 


TOP RANKING (see Thu. 25) 

BLIND KIDS (see Thu. 25) 

MINISTRY OF TRUTH (see Thu. 25) 

BOB HARRISON BLUES BAND (see Thu. 25) 
WARMONGER (see Wed. 24) 

HIJINX (see Thu. 25) 

EBONY AFFAIR (see Thu. 25) 

GALLEON (see Tue. 23) 

OUTASYNK (D.O.R.)/Café Campus 


a Nov. 4 


MONDAY 29 


* Sunday Night Comedy w/ SEAN KEANE — THE 
WACKIES — M.C. DIZZY DANIELS (live 
comedy)/Station 10 

* THEATRE SHMEATRE (theatre improv)/Le Steppe 

* EBONY AFFAIR (see Thu. 25) 

e GAL N (see Tue. 23) ‘ 

* painting/Foufounés — ae 


TUESDAY 30 


e JIM ZELLER/Foufounes 
¢ D.J. Ted Cash/Le Steppe 
¢ STORMBRINGER (metal)/Mustache 


WEDNESDAY 31 


* Halloween Party w/ AMERICAN DEVICES — SEAN 
KEANE/Station 10 

¢ Halloween Party w/ BOB HARRISON BLUES 
BAND/Biue Note 

¢ RED SHIFT (synth wave)/Foufounes 

* Halloween Party: “Thriller Night”/Café Campus 

* ODDON (commercial metal)/Le Grand Bock 

¢ SPORTS DU THEATRE (theatre improv)/Le Steppe 

¢ STORMBRINGER (see Tue. 30) 


THURSDAY 1 


27 


¢ THIS “BLUE PIANO” (alternative pop)/Station 10 

* THE LAST (commercial rock)/La Gare 

¢ EBONY AFFAIR (calypso/reggae/R & B)/Rising Sun 
¢ ODDON (see Wed. 31) 

* STORMBRINGER (see Tue. 30) 


FRIDAY 2 


¢ THIS “BLUE PIANO” (see Thu. 1) 
¢ THE LAST (see Thu. 1) 

* EBONY AFFAIR (see Thu. 1) 

¢ ODDON (see Wed. 31) 

¢ STORMBRINGER (see Tue. 30) 


SATURDAY 3 


¢ THEY MIGHT BE GIANTS/Foufounes 
¢ THIS “BLUE PIANO” (see Thu. 1) 

¢ THE LAST (see Thu. 1) 

¢ EBONY AFFAIR (see Thu. 1) 

¢ ODDON (see Wed. 31) 

¢ STORMBRINGER (see Tue. 30) 


SUNDAY i 


* OUTASYNK (D.O.R.)/Foufounes 


X Club Jambo Jambo/282 st. 


| © Pepper Box/1285 de Maison- 


¢ Sunday Night Comedy (live comedy)/Station 10 


* THEATRE SHMEATRE (theatre improv)/Le Steppe 


* EBONY AFFAIR (see Thu. 1) 
* STORMBRINGER (see Tue. 30) 


* Rising Sun/286 St. Catherine 
W./861-0657 

P Spectrum/318 Ste. Catherine 
W./861-5851 

* Station 10/2071 St. Catherine 
W./934-0484 

* Le Steppe/5175 Park Ave./ 
270-7641 

* Stripes/4372 St. Lawrence/ 
845-5447 , = % 

* Tatou/3519 St. Lawrence 
843-6670 


